MEDIAFORCE'

9 TOP
DIGITAL
MARKETING
TIPS FOR
2022

© 2021 Mediaforce Digital Marketing Agency.



Table of Contents

o How to Prepare Your Digital Marketing Strategy for 2022
o Diversify Your Content Marketing Strategy

o Semantics Still Core of Search

o Rise of Al-Integrated Marketing

o Users Expect Personalized Experiences

o Audio-Visual Content

o User-Generated Content More Important

o Prioritize Personalization

o Showcase Plenty of Social Proof

© 2021 Mediaforce Digital Marketing Agency.



How to Prepare Your Digital
Marketing Strategy for 2022

We seem to have only recently begun planning our marketing
strategy for the year 2021, but here we are, preparing for the
year 2022. If you're like the majority of people, your aim for the
new year is to start out strong with powerful marketing tactics that
will help you gain more leads, sales, and involvement in your
brand.

According to research, several technological, business model, and
consumer interaction evolutions have resulted in some dramatic shifts in
how companies connect with their target audiences. Despite the plethora of
new and improved choices available to us, many company owners and
marketers struggle to come up with a complete strategy that works for their
business.

Our goal is to resolve this issue by providing various digital marketing
techniques that we should all strive to improve upon in 2022. If you aren't
currently using these strategies to expand your company's reach, now is an
excellent time to get started. All of the growth methods discussed today
have proved to be effective over time, and we anticipate seeing even more
interesting improvements and case studies in the years to come as
technology advances.

Are you ready to find out what's in store for you? Good. Let's get
started!
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Diversify Your Content Marketing Strategy

When it comes to content marketing, the first thing any business owner
should consider is their overall plan. Without a consistent stream of high-
quality content that is varied and interesting, you will struggle to reach your
target audience.

You should already have a business blog up and
running at this time. Many customers would decline to
provide their information to a business that does not
have solid evidence that they are professionals in their
area of expertise. Your written content is a great method
to establish and maintain your brand reputation while
also teaching consumers about your product or services
and assisting new visitors to your website in overcoming
pain points common to your sector.

According to research, on average, 47 percent of consumers prefer to read
at least 3-5 blog entries on a company's website before making a purchase
decision. Suppose you're able to win over your audience with practical
advice. In that case, there's a good chance they'll sign up for your email list
and continue to interact with your business whenever they have questions
or concerns about your product or service.

We recommend that you go beyond simple text postings and provide a
significant amount of video content for your website. We discovered that an
astounding 43 percent of consumers would want to see more videos from
their favourite companies, even those who already regularly provide video
content on their blogs.
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In 2022, we will witness an increase in the number of companies that
engage with visitors via their content. Starting with social listening,
interacting with your audience on social media, and analyzing your on-site
statistics may help you come up with subject ideas if you don't already have
a solid content marketing plan.

‘: Semantics Still Core of Search

As long as people continue to look for goods and services on the
internet, how they search will continue to influence the world of search
engine optimization (SEO). Even though it seems to be a straightforward
concept, it is based on something complex: semantics.

It is the study of words, their connections,
and what those relationships imply in
particular situations that is known as
semantics. To use an example that we are
all acquainted with when Google's
algorithm takes your search query and
matches it with results that are very near to
the query's intent, that is an example of
semantics in action. Even an insufficient,
grammatically wrong, and even apparently
random search may provide results that are
what you're searching for in the first place.
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Semantic searches will continue to be an essential component of search
engine optimization and user experience (UX). The effect of semantics, on
the other hand, will be felt more in voice assistance. By their very nature,
voice assistants are intended to listen for and react to questions or
instructions that are delivered in a conversational tone of voice. Voice-
assistance systems such as Google Now, Alexa, and Siri, among others,
will largely depend on semantic searches in the future.

It is now necessary for digital marketers to update or include voice
searches into their content marketing strategy in order to remain relevant
and grow their brands over the long run.

@ Rise of Al-Integrated Marketing

Artificial intelligence is perhaps the most unexpected breakthrough

to be introduced into digital marketing platforms in recent years.

As a result of its capacity to gather and analyze data from a -y
diverse variety of sources, artificial intelligence is an essential W

tool for every digital marketer.

Customer activity and search trends may be evaluated using artificial
intelligence, which can assist marketers in better understanding their target
audiences' preferences. Artificial intelligence may be used for influencer
identification (Al observes and evaluates numerous influencer videos) and
performance-based marketing (Al watches and assesses countless
influencer videos). Predictive artificial intelligence allows you to pay for the
discussions and sales influencers that you generate.
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Users Expect Personalized
EXxperiences

Ninety-one percent of customers believe they are more inclined to buy with
companies that give offers and suggestions that are relevant to their needs,
according to a recent survey. Companies that want to succeed in today's
hypercompetitive industry must keep their attention focused on delivering
customized content and experiences for their clients.

Brands will have a greater chance of making consumers feel recognized,
engaging in genuine conversations with them, and persuading them to
convert if they follow these steps. Personalization may be accomplished
in a variety of methods, including:

promotion.
* Providing customized purchasing suggestions to customers
* Providing easy access to information on the website

! * First-time website visitors may take advantage of a special

Amazon and video streaming websites such as Netflix are two instances
of customized targeting that are widely used. Their websites and mobile
applications provide information and recommendations that are
customized to the individual.
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|:| Audio-Visual Content

When the pandemic hit, audiovisual material such as video ads and live
streaming became more prevalent. Digital marketers are attempting to
capitalize on the content explosion in a variety of ways:

According to 93 percent
of marketers, video is an
Important component of
their strategy. According
to 84 percent of those
polled, videos assisted
them in generating
leads.
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°°#) Video Marketing @ Ephemeral

Content

This kind of visual material
is only available for 24
hours, generating a sense
of urgency to see it. Social
media platforms such as
Facebook (My Day),
Instagram (Stories), and
Snapchat are popular for
ephemeral material
(Snaps). Using this
marketing technique allows
for instant customer
interaction, which will help
your business reach new
audiences and develop
consumer trust.



https://www.mediaforce.ca/digital-marketing/social-media-marketing/

™ User-Generated Content: More
B |mportant

User-generated content (UGC) is what consumers produce on their
own, without the intervention of a brand or business. It is available in a
variety of forms, including:

« Special publications and written reviews

* Reviews, initial impressions, and other Ephemeral material,
such as Stories, Snaps, and TikTok videos, are included in
video content.

 Written or uploaded reviews on sites such as Trip Advisor and
Yelp

With the emergence of influencer marketing,
user-generated content (UGC) has emerged
as one of the most genuine types of virtual
word-of-mouth marketing. It's a powerful
method for making companies more relevant
and accessible to your target demographic.
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& Prioritize Personalization

In 2022, personalization will shape eCommerce companies. A
staggering 80 percent of customers believe they are more inclined to interact
with a business if they get customized offers and information. In other words,
if you don't create distinct content for your categories, you may be losing out
on a substantial amount of visitors and revenue.

Understanding your target audience is essential for developing an effective
customization strategy. If you don't know much about the individuals that
visit your website, it will be tough to persuade them to interact with your
company.

Examine your client personas to discover
more about your audience groups’ different
interests, objectives, and pain points. When
people are interested in the contents of a
communication, they are much more likely
to open it.

We divide our audience into groups
depending on how they engage with our
company.

When someone joins our email list, we send them a thank you email in
which we invite them to choose their preferences. If someone specifies a
certain kind of material, that's all we send them. Using customization in this
manner has significantly increased our click-through rate and customer
happiness.

© 2021 Mediaforce Digital Marketing Agency.




@ Showcase Plenty of Social Proof

Finally, we recommend that you include a lot of social proof on your website.
Visitors who are undecided about placing a purchase or subscribing to a
service may be persuaded to do so by using social proof. The most obvious
advantage of using this approach on your site is that you will have the
chance to develop trust with your audience.

We utilize several kinds of social proof on our websites. Customer reviews
are the most effective kind of evidence you can provide on your website.
Before making a purchase, 97 percent of consumers read online reviews.
Allowing consumers to write reviews directly on your product page is the
greatest method to collect reviews and, therefore, social proof.

It's fair to assume that most of us have
made a split-second choice based on
consumer evaluations on sites like
Amazon. Your company is no exception.
When new visitors discover that your
product has a four and a half star rating
and hundreds of reviews, they are more
inclined to make an order.

We're also huge fans of real-time sales alerts. You've probably encountered
similar warnings when shopping at different online shops. While consumers
are exploring our shop or blog, sales alerts appear on the left side of our
website. If someone is unsure whether or not to place an order, viewing live
social proof from actual consumers may persuade them to do so.
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And Finally — The Cookie Jar Will
Be Empty

Google recently stated that it will discontinue support for third-party cookies
by the end of 2023, which was originally scheduled to expire in early 2022.
Many marketers and companies rely on cookie tracking to keep track of their
customers. However, internet users’ privacy concerns are the subject of the
day, and marketers must comply.

The elimination of third-party cookies is anticipated to have an impact on
everyone in the advertising industry. Traditional digital advertising and
monetization methods will become less successful and may possibly cease
to exist. When major browsers cease supporting cookies, the following
outcomes are possible:

(@/" It will be difficult to use techniques such as audience targeting,

and cross-site audience targeting would become obsolete.

Marketers would be required to enhance their efforts in
collecting and using first-party data. Google's Privacy
Sandbox, also known as FLoC (Federated Learning of
Cohorts), is a useful option for customization and consumer
targeting without invading user privacy.

Zero-part data will also gain popularity. These are data provided
directly by customers to a brand and gathered in various
methods, including surveys and gamification (quizzes, polls).

CRM systems, polls, and interactive tools will become critical to
marketing success when third-party cookies are no longer
supported.
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Final Thoughts

We cannot expect to live through a global pandemic and expect nothing
to change. Marketers, on the other hand, have consistently shown their
capacity to adapt to significant changes. As a marketer, you must constantly
adapt and find new techniques to satisfy the ever-increasing demands of your
consumers. Remember these trends as you prepare yourself and your
business for possible shocks. If you want to succeed in marketing or
advertising, you must have the right tools and technology to help you.

Businesses today have more marketing choices than ever before,
and this trend is unlikely to stop soon. We think that 2022 will be a
year of tremendous progress for companies in all industries. You
can do the essential thing right now and implement some of these
suggestions to increase your sales, engagement, and traffic next
year.

Want to learn how we can help grow your sales?
Speak with the friendliest experts in the business.

Ottawa Toronto

251 Laurier Ave W, 439 University Ave.

Suite 900, Ottawa, Toronto, Ontario, Canada
ON, CA, K1P 5J6 M5G 2H6
613-729-0500 416-639-5925

New York Vancouver

99 Hudson St. New York, 777 Dunsmuir Street,
New York, 14th floor, Vancouver BC
USA 10013 V7Y 1K4

646-847-0019 647-557-3136

© 2021 Mediaforce Digital Marketing Agency.



